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Session Speakers

Eric Webb
Senior Director of Communications & Brand
McGladrey

Over 23 years of marketing experience has enabled Eric Webb to help improve
the marketing strategies and tactics of internet startups and Fortune 500
companies. He produced and co-wrote award winning television commercials,
was associate producer for the “Bulls-Sox” Television Show and specializes in
creative strategy and direct marketing to improve ROI.

He currently manages the McGladrey ad agencies, marketing
automation/demand generation and CRM systems, custom content teams, and
@Cirewebb is responsible for the website, internet and social media marketing.

Eric has a Bachelors of Science in Advertising from the University of Texas
(specializing in creative advertising) and a Masters in Marketing
Communications from Roosevelt University in Chicago (specializing in direct
marketing). As Vice Chair of the Marketing Executives Network Group, he has
helped this exclusive, senior marketing member organization with technology,
communications and strategy. He is online marketing certified by the Online
Marketing Institute, and has a passion for measurement in marketing.
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Session Speakers

Pamela Markey
Director of Marketing & Brand Strategy
MECLABS

Pamela Markey builds strategic partnerships, plans promotional
initiatives, and is responsible for both Primary and Applied Research
communication- and marketing-related activities. If it impacts a
MECLABS brand, it goes through her.

Before joining the team in June 2009, Markey worked for seven years
as a wireless marketing manager at Bell Canada, during which time
she managed campaigns for the Solo Mobile and Bell Mobility brands.
@ pa melama rkey Her work has been recognized at Cannes, the CLIOs, and the Canadian
Marketing Awards among others.

Markey started her career in marketing at Microsoft while completing
her Bachelor of Commerce degree at Dalhousie University.
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Increasing Quality Content Was Foundational

McGladrey is the 5t [argest assurance, tax and consulting firm in
the world, with 7,000 employees, but was inconsistent in
developing thought leadership
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Focus Effort Brand

Measurement

Golf
Platform

Transactions
Thought Leadership

Expertise
Advocacy
Employer of Choice

Content Depende
Activities

Government
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The Challenge

Increase Visits, Enhance Reputation

X No content strategy

¢ Static website design

¥ Ad-hoc production process

X No real Production Coordinator
¥ Measurement but no reporting
X Limited tools

_ / (\ morkeﬂngSherPU CAPTURE.
e U V B2B summit 2012/converi



What does the research say?



Most effective for nurturing

Email newsletters — 57%

Sales calls NG 1%
Whitepapers GG 35%
Thought leadership articles EEEGEGEGEEGEEEEEEEN 35%
Webinars [IINNEGEGEGGE. 30%
Blog posts NN 29%
Direct mail |G 5%
Research-based content NG 25%
Videos NN 24%
Teleprospecting calls GGG 18% sENCrMARK
Self-promotional content IEEEGEGEGENN 16%

Infographics

Podcasts

2012 Lead Generation Benchmark Survey: Fielded January 2012, N=1,915
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Presenter
Presentation Notes
Content Marketing: 23% ‘Very Difficult’ + 53% ‘Somewhat Difficult’ = 76% ‘Difficult’


Inbound/Outbound: Difficulty vs. Effectiveness

30% -

25% -

Degree of difficulty
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Email
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2012 Lead Generation Benchmark Survey: Fielded January 2012, N=1,915

(\ng rketingsherpajcaeruze.

B2B summit 2012/convers

#B2Bsummit


Presenter
Presentation Notes
Content Marketing: 23% ‘Very Difficult’ + 53% ‘Somewhat Difficult’ = 76% ‘Difficult’


Marketers’ Expected Changes to Channel Budgets

® Increase greatly B Increase slightly ® No change
Website optimization -_
Social media
SEO
Content marketing
Email marketing
Marketing technology
Mobile marketing
Paid search (PPC)
Webinars
Direct mail

BENCHMARK
REPORT

Tradeshows ZANENETY]
Print advertising Fﬂ-m

2012 Lead Generation Benchmark Survey: Fielded January 2012, N=1,915
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Presenter
Presentation Notes
During this study, we uncovered that organizations lack maturity in the planning and execution of lead generation tactics, in fact – only a quarter of respondents had formal processes with thorough guidelines that are routinely performed. 



Marketers’ Expected Changes to Channel Budget

Content marketing | INNFE7 N N7 7

+62%
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Presenter
Presentation Notes
During this study, we uncovered that organizations lack maturity in the planning and execution of lead generation tactics, in fact – only a quarter of respondents had formal processes with thorough guidelines that are routinely performed. 



So what?



Content works.




Content works.

But it’s hard.
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Content works.
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Three-Factor Focus

BUILD REDESIGN DRIVE
a Strategy Website to Web and
Around Focus on Content to
Content Content Next Level
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Build a Strategy Around Content

Drive and expand reputation; Increase readership and visitors

&8 HootSuite

n Welcome % | cirewebb {Twitter) ¥ | Eric Webb (Linkedin) % | McGla

(4 ~ <+ Add Stream

McGladre —
. Keyword X ac

, jobsdirectusa A
m ] May 20, 6:27pm via twitter feed

#consultingjobs RAS - Consulting Senior Associate -

McGladrey - Miami, FL hitpfbit lyhmGaBp +

JobsDirectNow
JOBS May 20, 8:27pm via twitter feed

#consultingjobs RAS - Consulting Senior Associate -
McGladrey - Miami, FL hitpfbit lyhmGaBp +

ﬂ nilssnyder

Midwest Plaza renamed for its top tenant to McGladrey Plaza -
hitp:#. co/RCTMNINE +

@ _Cha_r_lofct_e_]ohs_
Charlotte Job: Consulting Associate: McGladrey - Charlotte, NC
-Job Title: Consulting Associate Description:..

hitp:Adlvr it'SQGH + #Jobs

— SMUSaints
AR May 20, 4:04pm via SDEARM Sports
Softball: McGladrey earns another honor hitp fbit IWjGPK Qg +
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Drive and expand reputation; Increase readership and visitors
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Build a Strategy Around Content

Increase lead generation

GO L)Sle nol carryback Search

About 55,200 results (0.06 seconds) Advanced search

*8 Everything » New Law Extends Net Operating Loss Carryback for Small Businesses ...

Images

) 9 Apr 24,2009 ... If the loss exceeds the income for the carryback period, the taxpayer can continue
B Videos to carry forward the remaining balance of the NOL for up ...
www.irs.govinewsroom/article/0,id=205329 00 html - Cached - Similar

& News
Shopping Net Operating Loss Carryback. Sec. 179 Deduction and Other ARRA ...

Feb 2, 2010 ... New NOL Carryback provisions have been provided under the ...

¥ More www irs govinewsroom/article/0,id=205330,00 html - Cached - Similar
+ Show more results from irs.gov

Charlotte, NC .

Change location Net Operating Loss Carryback & Carryforward Rules - Lawyers.com
When your business costs and expenses are mare than your taxable income, you have a loss far the
year, and you might have a tax deduction for an operating ...

Show search tools taxation lawyers.com: __» Taxation : Income Tax - Cached - Similar

Net Operating Loss (NOL) Carryback Change Q -2:19pm

The newly extended period for NOL carrybacks presents an opportunity to mitigate losses by
capitalizing on potentially significant tax benefits, ...

mcgladrey.com » Library » Publications » Perspeciive - Cached
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Build a Strategy Around Content

Increase lead generation

i f-& g v Page safety ~

Go Ugle

L)
*J Everything

i welcome, Eict | LinkedIn B et operating Loss {MOLY.. %

nol carrybac

............................ SRR First Quarter 2010

Abkout 65,200 results

Net Operating Loss (NOL)

> New Law Extd

. In this issue

1 Large Savings through D;:_’m'mzinc

o lnventary

¥ o
Images HR Update Carryback Change _
- . Apr 24 Ao 4 """"""""""""""""""" C:us\lainatili\'-- in s
- Videos tOp . 2009 ... If1 tnsights On Nov. 8, 2009, President Obama signed The Worker, Homeownership | Growing Trend
%! Carw forward th Perspective and Business Assistance Act of 2009, which inclu.ded provisions that extend | et Operating Loss (MOL) Carryback
News WWW I rS-QOV-’ne‘ psil the net operating loss (MOL) carryback period to five years for taxpayers | Change
= : i Muse incurring losses in tax years ending after Dec. 31, 2007 and peginning :
. . 1 e ecereaRapEEERETER EESEEEEEEEEOEEEE before Jan. 1. 2010 FDU\'\h (Quarter 2009 F’E\'SEEE\]-{E Poll
Shopp|ng NEt Ope rat"]q Tax Digest | Results
................................................... Lo
v More Feb 2, 2010 ... Nev 507 Typically taxpayers are allowed to carryback an NOL to the previous wo |
WWW.irs e SN e : years, or may elect to forgo the camyback of an NOL and just carmy forward S .
gavinewsrc Publication Subscription o . J - } " ) o L= Dounload PO
an NOL. The American Recovery and Reinvestment Act of 2009 previously !
amended IRC section 172{p)(1)(H) to provide certain eligible small = I
\ ) Subscribe to Feed

| Show more resu,
pusinesses (ESBS) with gross receipts of les$ than $15M an expanded MOL

carrypback period for NOLs incurred in 2008.

Charlotte, NC
Change location

N et 0 pe rati nq = Receive Perspective by Email
When your business
year, and yau rmght i
taxation_lawyers_cag

Current econarmic conditions require all companies 1o take every step
possible 10 improve cash flow. The newly extended period for NOL
carrybacks presents an opportunity 1o mitigate losses by capitalizing on
potentially significant tax penefits, but this requires a careful analysis and

planning.

Show search tools

Net Operating Loss

at=11)

NOL) Carryback Change Q 275

_ extended peri
capital o R a—— period for NOL carrybacks presep Wity to mi
R gRtnity to mitigate losses by

mcgladrey.com : Library

» Publications » F’erspel:ii.‘:fe - Cached
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Build a Strategy Around Content

Repackage capabilities/Exten

d use

#B2Bsummit

MUSE

A monthly publication dedicated to providing ideas and
education to tax exempt organizations

New Accounting Policies for Not-for-Profit Organizations

With the introduction of the newFASE Accounting Standards
Codification (A50) and thelrgevolume of changes 1o

ot for-profit organizations have found it diffcult o kesp

paca Th ion changes are

that will affect how organizations report all of their financial
information; however there are several other updates ta the
codification that willaffect more specific reporting areas.

McGladrey &Pullen, LLP recently hosted the Annual Not-for-
Profit Accounting Update webinar to introduce and evaluate:
i g likely to affect organizations. The

webinar presented several recently issusd and planned
pranauncements that impact entities across the diverse
nonprofit spectrum. Several of the rec:

dthe proper such

These chonges are effective for mergers occuring after Dec.
15,2009 and acquisiions occuningin the fist rsporting
period beginni afterthat date (L. org:

a Dec. 31, 2010 fiscal year end wil be the first to apply the
new guiddancsl.

The new guidance states that a merger should be accounted
for using the camy over basis on the date of the transaction.
Meaning if an organization qualifies for merger accounting, it
must account for the transaction by recording the assets and
liabilities assumed at their current carrying value & of the date
ofthe merger. An acquisition requires an entity to record the
assets acquired and the labil ties assumed at firvalue which

areanalyzed below.
Subsequent events

ASE 855, Subsequent Events,is a topic that is not necessarily
news for not-for-profit sntities, but continues to csuss
diffcuity for many of these organizations. ASC 855 became
effective for periods ending after June 15,2008, and requires
all organizations to disclose the date through which the
organization has evaluated subsequent events for recognition
and/or disclosure in the financial statements. This date s
nommally the auditors'report date.

to the req for-profit entities. Ifyou
qualify for acquisition accounting, you may need ta invalve
avaluation expert to accurately determine the fairvalue of
certain assets and liabilties.

Another key feature of the new guidance is that acquisition

costs are now expensed, except for debt issuance costs. In

the past, legal, accounting and consuting fees incurred in the
Fan acquisition were allowsd to be capi s

nolonger allowed underthis new standard.

5o how do you detemnine what is considered a merger and
what is an acquisition? These pronoun cements define a

om

arketingsherpa
B2B summit 2012
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Build a Strategy Around Content

Repackage capabilities/Extend use

#B2Bsummit

MUSE

With the introduction of the newFASE Accounting Standards
Codification (5C) and the large valume of changes to
accounting quid ined in the cod
notfar-profit arganizations have found it dificultta kesp
paca. The codification changes are fundamental modifications
that will affect how organizations report all of their financial
information; however there are several other updates ta the
codification that wil affect more specific reporting areas.

McGladrey &Pullen, LLP recently hosted the Annual Not-for-
Profit Accounting Update webinar to introduce and evaluate:
specific changes that are likely to affect arganizations. The
webinar presented several recently issusd and planned
pranauncements that impact entities across the diverse
nonprofit spectrum. Several of the recently issued standards
areanalyzed below.

Subsequent events

ASC 855, Subsequent Events, is a topic that is not necessarily
news for not-for-profit sntities, but continues to csuss
diffcuity for many of these organizations. ASC 855 became
effective for periods ending after June 15,2008, and requires
all organizations to disclose the date through which the

ion h for recogrition
and/or disclosure in the financial statements. This date s
nommally the auditors'report date

A monthly publication dedicated to provi
education to tax exempt organizations

New Accounting Policies for Not-for-Profit Organizations

ing ideas and

acquisition and the proper accounting for such transactions
These changes are effective for mergers accuring after Dec.
15,2009 and acquisitions occurting in the first reporting
period beginning on or afterthat date (ie. organizations with
a Dec. 31, 2010 fiscal year end wil be the first to apply the
new guidancel.

The new guidance states that a merger should be accounted
for using the carry over basis o the date of the transaction
Meaning if an organization qualifies for merger accounting, it
must account for the transaction by recording the assets and
liabilities assumed at their current carrying value & of the date
ofthe merger. An acquisition requires an entity to record the
assets acquired and the labil ties assumed at firvalue which
isverysimilar to the requirements for for-profit entities. IFyou
qualify for acquisition accounting, you may need ta invalve
avaluation expert to accurately determine the fairvalue of
certain assets and liabilties

Another key feature of the new guidance is that acquisition
costs are now expensed, except for debt issuance costs. In
the past, legal, accounting and consuting fees incurred in the

Fan acquisition dto be capt atis
nolonger allowed undler this new standard.

5o how do you detemnine what is considered a merger and
what is an acquisition? These pronoun cements define a

Nenprofit Accounting & Auditing Update

McGladi
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Build a Strategy Around Content

Repackage capabilities/Extend use

John, | believe this is an

important article for you
to read...

#B2Bsummit

MUSE

With the introduction of the newFASE Accounting Standards
Codification (A50) and thelrgevolume of changes 1o

ot for-profit organizations have found it diffcult o kesp
paca Th ion changes are

that will affect how organizations report all of their financial
information; however there are several other updates ta the
codification that willaffect more specific reporting areas.

McGladrey &Pullen, LLP recently hosted the Annual Not-for-
Profit Accounting Update webinar to introduce and evaluate:
i g likely to affect organizations. The

webinar presented several recently issusd and planned
pranauncements that impact entities across the diverse
nonprofit spectrum. Several of the rec:

New Accounting Policies for Not-for-Profit Organizations

A monthly publication dedicated to providing ideas and
education to tax exempt organizations

dthe proper such

These chonges are effective for mergers occuring after Dec.
15,2009 and acquisiions occuningin the fist rsporting
period beginni afterthat date (L. org:

a Dec. 31, 2010 fiscal year end wil be the first to apply the
new guiddancsl.

The new guidance states that a merger should be accounted
for using the camy over basis on the date of the transaction.
Meaning if an organization qualifies for merger accounting, it
must account for the transaction by recording the assets and
liabilities assumed at their current carrying value & of the date
ofthe merger. An acquisition requires an entity to record the
assets acquired and the labil ties assumed at firvalue which

areanalyzed below.
Subsequent events

ASE 855, Subsequent Events,is a topic that is not necessarily
news for not-for-profit sntities, but continues to csuss
diffcuity for many of these organizations. ASC 855 became
effective for periods ending after June 15,2008, and requires
all organizations to disclose the date through which the
organization has evaluated subsequent events for recognition
and/or disclosure in the financial statements. This date s
nommally the auditors'report date.

to the req for-profit entities. Ifyou
qualify for acquisition accounting, you may need ta invalve
avaluation expert to accurately determine the fairvalue of
certain assets and liabilties.

Another key feature of the new guidance is that acquisition
costs are now expensed, except for debt issuance costs. In
the past, legal, accounting and consuting fees incurred in the

nalonger allowed under this new standard.

5o how do you detemnine what is considered a merger and
what is an acquisition? These pronoun cements define a

acquisition were allowsd to be capi s
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MUSE

With the introduction of the newFASE Accounting Standards
Codification (A50) and thelrgevolume of changes 1o

ot for-profit organizations have found it diffcult o kesp
paca Th ion changes are

that will affect how organizations report all of their financial
information; however there are several other updates ta the
codification that willaffect more specific reporting areas.

McGladrey &Pullen, LLP recently hosted the Annual Not-for-
Profit Accounting Update webinar to introduce and evaluate:
i g likely to affect organizations. The

webinar presented several recently issusd and planned
pranauncements that impact entities across the diverse
nonprofit spectrum. Several of the rec:

New Accounting Policies for Not-for-Profit Organizations

A monthly publication dedicated to providing ideas and
education to tax exempt organizations

dthe proper such

These chonges are effective for mergers occuring after Dec.
15,2009 and acquisiions occuningin the fist rsporting
period beginni afterthat date (L. org:

a Dec. 31, 2010 fiscal year end wil be the first to apply the
new guiddancsl.

The new guidance states that a merger should be accounted
for using the camy over basis on the date of the transaction.
Meaning if an organization qualifies for merger accounting, it
must account for the transaction by recording the assets and
liabilities assumed at their current carrying value & of the date
ofthe merger. An acquisition requires an entity to record the
assets acquired and the labil ties assumed at firvalue which

areanalyzed below.
Subsequent events

ASE 855, Subsequent Events,is a topic that is not necessarily
news for not-for-profit sntities, but continues to csuss
diffcuity for many of these organizations. ASC 855 became
effective for periods ending after June 15,2008, and requires
all organizations to disclose the date through which the
organization has evaluated subsequent events for recognition
and/or disclosure in the financial statements. This date s
nommally the auditors'report date.

to the req for-profit entities. Ifyou
qualify for acquisition accounting, you may need ta invalve
avaluation expert to accurately determine the fairvalue of
certain assets and liabilties.

Another key feature of the new guidance is that acquisition
costs are now expensed, except for debt issuance costs. In
the past, legal, accounting and consuting fees incurred in the

nalonger allowed under this new standard.

5o how do you detemnine what is considered a merger and
what is an acquisition? These pronoun cements define a
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See our presentation
and learn about...
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important article for you
to read...

d use
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and learn about...

Nonprofit Accounting & Auditing Update

#B2Bsummit

MUSE

With the introduction of the newFASE Accounting Standards
Codification (A50) and thelrgevolume of changes 1o

ot for-profit organizations have found it diffcult o kesp

New Accounting Policies for Not-for-Profit Organizations

paca Th ion changes are
that will affect how organizations report all of their financial
information; however there are several other updates ta the
codification that willaffect more specific reporting areas.

McGladrey &Pullen, LLP recently hosted the Annual Not-for-
Profit Accounting Update webinar to introduce and evaluate:
i g likely to affect organizations. The

webinar presented several recently issusd and planned
pranauncements that impact entities across the diverse
nonprofit spectrum. Several of the rec:

A monthly publication dedicated to providing ideas and
education to tax exempt organizations

dthe proper such
These chonges are effective for mergers occuring after Dec.
15,2009 and acquisiions occuningin the fist rsporting
period beginni afterthat date (L. org:

a Dec. 31, 2010 fiscal year end wil be the first to apply the
new guiddancsl.

The new guidance states that a merger should be accounted
for using the camy over basis on the date of the transaction.
Meaning if an organization qualifies for merger accounting, it
must account for the transaction by recording the assets and
liabilities assumed at their current carrying value & of the date
ofthe merger. An acquisition requires an entity to record the
assets acquired and the labil ties assumed at firvalue which

areanalyzed below.
Subsequent events

ASE 855, Subsequent Events,is a topic that is not necessarily
newfor nat-for-profit entities, but continuss ta cause
difficulty for many of these organizations. ASC 855 became
effective for periods ending after June 15,2009, and requires
all organizations to disclose the date through which the

organization has evaluated subsequent events for recognition

and/or disclosure in the financial statements. This date s
nommally the auditors'report date.

to the req for-profit entities. Ifyou
qualify for acquisition accounting, you may need ta invalve
avaluation expert to accurately determine the fairvalue of
certain assets and liabilties.

Another key feature of the new guidance is that acquisition
costs are now expensed, except for debt issuance costs. In
the past, legal, accounting and consuting fees incurred in the
Fan acquisition Il
nolonger allowed underthis new standard.

5o how do you detemnine what is considered a merger and
what is an acquisition? These pronoun cements define a

d to be capi is
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Redesign the Website to Focus on Content

Before

|Search the Site >

RSM McGladrey
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need deeper
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Transfer
Pricing
News

Latest NEws || Newsfeed RSS _
RSM i new UK member firm
Aug. 21, 2007 - RSM Infemational welcomes its newest membar firm based in the

United Kingdom, Bentley Jennizon, recently awarded "Large Fitm of the Tear by
Accountancy Age, is now a full member of RSM International, Effective today, the

firm will be knovn as REM Bentley Jennison. ...

. .
2007 ing and Wholesale Distribution Survey Results What's behind success?

Second annual sunvey provides insight an current state of manufacturing and

wholesale distribution industry - as well as comparison data from the past year

CEQICFO Survey Indicates Positive Growth for Small

Many U.S. manufacturers and wholesale distributors are missing global opporunities, | The accaunting, tax and business April 8, 2007 - "Unheraldec lowsn" and
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Redesign the Website to Focus on Conten

Before

RSM McGladrey

Companies on the move
need deeper
understanding.

Latest NEws || Newsfeed RSS _

RSM i new UK member
Aug. 21, 2007 - RSM International welcomes its newest member fim bassd in the
United Kingdom, Bentley Jennizon, recently awarded "Large Fitm of the Tear by

Aceountancy Age, iz now 3 full member of RSM Intemational, Effective today, the
firm will be knovn as REM Bentley Jennison. ...

2007 ing and Wholesale Distribution Survey Results

Second annual sunvey provides insight an current state of manufacturing and

wholesale distribution industry - as well as comparison data from the past year
RSM McGladrey CEO/CFO Survey Indicates Positive Growth for Small.
Middle-Market es

Many U.5. manufacturers and wholesals distributors are missing global opportunities,

tisk and tax credits and

programs ...

How to share i

strategically d g MEA

e “About Us”
e Content buried

The accounting, tax snd business
consultants for companies onths move
Like yours

|Search the Site >

Client Portals

Part of our commitment to
providing unparalleled service

Log in

The Right Fit

Careers at RSM McGladrey

Transfer
Pricing
News

eejue

What's behind success?

el 8, 2007 - "Uneralded lowan® and
Tearm RSM MeGladrey piayer Zach
Johnson has won the.

Fead more Fead more

e Little promotion outside of site

After

Services

g McGladrey

The JOBS Act

What does its provisions
regarding capital access and
regulatory requirements mean

for small to midsize companies?

News

McGladrey Names Mendy Nudelman National Indusiry

Leader
Nudelman will be responsible for ensuring alignment and
integration of McGladrey’s indusiry feams

Mayor Emanuel Announces McGladrey LLP Will Move lis
Headguarters to Chicago

Assurance, Tax and Consulting Services Firm Will Add 300 fo
500 New Positions in Chicago.

McGladrey Enhances Tax Services by Naming Ramon
Camacho International Tax Principal

In this role Camacho advises clients on a variety of
intenational tax and capital markets issues..

 “For them”
e Up front

Industries

£ BSS News :

Client Portsls Login  Intemationl

Careers About Press Events Contact

Events More Events

Annual Federal Granis Management Update
8222012 - Webcast

Privaie Equity Leaming Exchange
August-December - Wehcasts

2012 Manufacturing and Distribution Executive Summits
Seplember-December, various dates and locations

Consistent promotion

McGladrey - Assurance,
Tax and Consulting

Experience the power of
being understood.™

‘Accounting Publications and Resources

A Guide to Accounting for Business
Combinations

Vensight and McGladrey
Compensation. Retirement and
Benefits Survey

McGladrey Golf Blog

ﬁa'

Keep up with Team McGladrey

#B2Bsummit
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Drive Web and Content to the Next Level

e A website that is
more like a
publication

H H 1 A We are each on a journey.
* Contentis King, ? e
a n d eve ryt h I ng 4 y They reveal individual lives that represent the story
: of aur nation
e I S e i S eXt ra 4 ' These are the names of the generations that built America.

ourselves

These are the names of the generations that will care
for America

Thiey remind us why we gather at this Thanksgiving table

bmdtechnowares.blogspot.com

. Ve marketingsherpajcarrure.
e U (\) B2B sur%mitzcﬁ)u CONVER]

CONVERT.


http://bmdtechnowares.blogspot.com/

The Approach: Let’s get tactical
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Presentation Notes
Requires an Improved Production Process



The Approach: Let’s get tactical

Requires an Improved
Production Process


Presenter
Presentation Notes
Requires an Improved Production Process



Before Production Redesign

] .

i .
o J’. Nl
N’ A._-L 'I‘.'.:.: i. ”
\.

e We had a bench system

e Writers waited for
next project

. "\ '\ \r-!f-- Xoip
Not everyone was S \“__‘____AVAQAWa\ \ .

aware of resources  && R . & AW

e Those in “the know” \ 5\

\ .
€ o &

\ j [ ]

I'__l_"_-

‘ / 2%

e Project Tracking was
not deliberate nor
centralized

#B2Bsummit (Q B2B su % mit 251 2 NURTURE.
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Solution: A better production process

N O O BTN

Implement project management

Develop project ‘form’

Create project transparency

Align and embed writers

Align projects/people to specific effort
Determine internal vs. external resources
Archive content and report results /

/ 4



Solution: A better production process

1 Implement project management

/ 4



Project Management Workflow and Transparency

- Project Go To Market Services (GTMS) team members
= Form submitted to GTMS. Depending on project refine based on previous data and experience.
- submitted by details selected, GTMS team leaders will be
» Nat’l Mktg ified of th ;
3 iy notified of the support request. Ongoing approvals from SMEs and
'g cacers Industry/LOB Leaders throughout process
- coordinated by National Marketing Leaders.
Scheduled by
Production Manager
- Project set up .
Multi Project kick- e Wo.rk Beg|ns. C.optent & :
aspect £ call and . . Graphic Design, Digital Media,
ort call an in Project - .
GTMS e Demand Generation, Social
roiect? project brie Management Media. PR Advertisi ;
project: completed platform edia, PR, Aavertising, etc.
NO - Single area of support needed — Small project
(72)
E Best efforts will be made to align resources to specific LOB/ Industry,
(U)

this may not always be possible unless teams are willing to adjust

Tracking of project due dates.

results —
analytics and
automation

software

MROI analysis
with
Industry/LOB
Leaders

Implementation NOTE: Project Tracker used to manage overall planning. Project

Management platform used to manage GTMS support elements.

GTMS Teams will review Project Tracker reports to plan for resources
and manage workflow.

= 4 e e e e
#B2Bsummit (Q BzBsu%mitzcﬂz CONVERT
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Solution: A better production process

2 Develop project form’



Starting the Project

* Forms remove poor
communication

* You can educate

 Help requesters think
ahead

- /“Mmarketingsherpajcarruze
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Asking the “Right” Questions Improves Content

Please fill with as much detail as possible,

Project Type: »  Thought Leadership Campaign Edits to existing pages
.r: q {Flegse pick one): +  Newwsbpage development
Specific guestions e New content for exsting web page

Edit or uplead to web site

force them to

think beyond the ContentType: ' ffuhfiﬁuﬂ?g Web page copy
i i s Video recording

Immed s need » Downloadable content such as white paper,

and think about case study, arice

s (ther. pleaze iain

repac ka ging, Beyond the content itself: O Wheredo you believe the webpage orcontent | Weneed to make a few changes to

{Please answer all the questions) should reside within the website (i.e. within an | thePublic Sector Learning Series
we b pages th at existing industry or service page, a new page, | Web Seminars” on the NFP page.

1 eic)?
ShOUId be Ilnked’ Z  Whatlinks should connect to content within On the main NFP page

website and to other websites? (http:/iwww.rsmmegledrey. com/Indus

ot h er ty p €s Of J  Would the press be interested? tries/NotForProfitFitemid=182&mid=1

H O Could a Demand Generation program be 22y

1] ed 12 developed from this? - Thelink should read “Mot-

O Isthis important enough to warrant a recorded For-Profit Learning Series

interview or a webcast? Web Seminars’ _
O Whatfies, artices, case studies and literature - Inthe first sentence “public

service organizations®
should be “not-for-profit
organizations”

that align with the topic are available for
downloading? (Ifnone, wil you develop
some?)

O Other considerations?

. Wmarketingsherpajcarruze
#B2Bsummit | v B2B surmmit 2012/ L0




Forms Help Educate Process, Timing and
Expectations

What type of work are you
requesting:

Contentreview, approval and uploading Edits to existing content
Writing assistance

Recording assistance

Pre- & Post- Production assistance

ldea development on how best to develop
content and implement {i.e. should this be a
Series of a single event?)

Issues affecting deadlines: EX: Upcoming event? Publication deadline?
{Youwil have up to 3 drafts, or
rounds of approval, billable to the
corporate retainer. Any changes
over 3 rounds will be billed to your
speciiic EU

Final Delivered Deadline: As 500N as it can be gotten
{Mote: Based on current project volume and their deadlines, your project may not be able to gat
done by the preferred date. It is recommended you initiate the project at least 10 working days
before the desired deadline date).

Is this “hot!” * Immediate Regulatory Alert
»  Currenttopic of interest
»  Useful information that expresses our

expertise

Is this original content? s Wefuly developed the content
Modified from existing publications or other
resources

# It's 3l from another resource

Priority Project Description Timeline
#1 Thought Leadership campaigns Determined upon review of allelemernts
#2 Web and contentdevelopment 10 business days®

- - - ~

#B?2Bsummit : ‘!(\Qmorkeﬂngsherpa CAPTURE.
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Forms Help Educate Process, Timing and
Expectations

Ahat type of work are you Edits to existing content

eUmggting:

Content review, approval and uploading
Writing assistance

Recording assistance

Pre- & Post- Production assistance
ldea development on how best to develop
content and implement {i.e. should this be a
Series of a single event?)

Issues affecting deadlines:
(Youwill have up to 3 drafts, or
rounds of approval, billable to the
corporate retainer. Any changes

Issues affecting deadlines:
{Youwil have up to 3 drafts, or
rounds of approval, billable to the
corporate retainer. Any changes
over 3 rounds will be billed to your

EX: Upcoming event? Publication deadline?

: ed Deadline: As 500N as it can be gotten
{Mote: Based on current project volume and their deadlines, your project may not be able to gat
done by the preferred date. It is recommended you initiate the project at least 10 working days

before the desired deadline date).

Is this “hot!” * Immediate Regulatory Alert
»  Currenttopic of interest
»  Useful information that expresses our

Priority Project Description Timeline
ther
#1 Thought Leadership campaigns Determined upon review of all elemerts
#2 Web and contentdevelopment 10 business days®
Timeline
upan reviewof all elements
#2 Web and contentdevelopment 10 busine

- /“Mmarketingsherpajcarruze
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Solution: A better production process

3 Create project transparency



Create Project Transparency

McGladrey Project Center

1. Common project tracking system

* Project management software/
platforms, spreadsheets, etc.

= McGladrey

O Create a new project

2. Keep it simple

* Broad milestones, not every task
detail

e (Calendar

 Alerts when due dates approach =

g McGladrey

This Project Board will be used like a Forum

L N ote S_ Ca p a b | e Eloqua and  list, as & h.‘._pqm,w. with cadin

complex project, it doesn't belong here but

1 for the Elogus % bo post quick projects which
milar ta Eloqua mm 9. i the nr's]« T s part of & Iampr more Sty 00 0abe on Mis PYSFRCt
be part of a larger Basecamp project.

*| Turn on email updates to rece
md\d ing you nf iy to-da lker
wore added ar complel h‘d L
1) Project RSS fued (wnars =

Peogle on this progect

e Storage for files T

GTMS
Eric Webb

* Access to contractors

3. System should help “push” people I

Shalorna Mcfoy

Carta Hall

4. Monitor and report out

_,/ =
. y (\ marketingsherpajcaeruze.
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Solution: A better production process

4 Align and embed writers



Allow Content Creator to “Embed”

e Align writers and other staff
to specific practice or
industry groups

e Allows for better ideas and
strategy

e Creator can provide insights,
timetables up-front

e Empowers knowledge about
space

> , (\ ma rkeﬂ n g Sherpa CAPTURE.
_ #B2Bsummit N S e PO KakTuse.



Solution: A better production process

5 Align projects/people to specific effort

/ 4



Align Project to Specific Level of Effort

Video « Webinar

« Not all assignments Traditional Event

are created equal

e Different types of media
require different levels

Whitepaper
Newsletter

of effort Case Study
. We prlorlt.|2e effort and Audio Podcast
align media to be used Blog Post 4

Article: 4

_ ’ et ——
e U v B2B sur%mlt 2012|converT



Solution: A better production process

6 Determine internal vs. external resources

y

/ 4



“N” = To use External or Internal Resource

e Don’t create a Cadillac when
what you need is a Chevy

' eed
e More good content will AUd|enCe N

outperform “beauty” content + Objec’rive
+ Competitive

e Think about the buying cycle and
what content aligns to what stage

« Simple, direct efforts like editing, Content =
articles and whitepapers make the

most sense
e Audio podcasts, case studies and

blog posts are best internally

: (\ mar |<e tin g S he r pcl CAPTURE.
e U v B2B summit 2012/ converi



COST-SAVING TIPS

When looking for freelance writers, don’tonly |
look at “market segment” experienced writers.
Seek out strong journalists — those good at
interviewing and creating a story.

Journalists are trained to learn a space and
are great “ghost” writers.

Leverage Craigslist to look for contractors, and
state an hourly rate and total project cost by

type of media (e.g., $300 for whitepaper).

Dictate what you will pay for talent.

- 7/ MYmarketingsherpajcarrue
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Solution: A better production process

7 Archive content and report results /

// /



Archive your Content

Archiving content helps repackaging efforts and organizes content: Search by
topic, author, industry, service line, keywords, buy-cycle alignment.

Date Type Industry Service Line Keywords Target Euying Cycle Phase

Title

FAcGladrey Manubacturing & Distribution fMonitor - Winter 2011-12 Edition | Mar-12 Feport [ tn] Pultiple A anufacturing, distribution, supply chain, energy, raw materi] CEC, CFO, Tax Director, [T Auareness

2012 kood trends: Health wellness and wildcrafting [ar-12 white paper Food and Beverage Buziness consulting Food, beverage, packaging, technalogy, manufacturing, hey CEQ, CFO Awareness

March 2012 Consumer Products Commentary: |s the mid-mark.et shrinking Mar-12 frticle Consumer Products Buziness consulting Retail, consumer products, differentiation, consumer spend CEQ, CFO Auyareness

“wealth Management Economic & Market Update: State and Local Muricig Mar-12 Article [ultiple wealth management ‘wealth management, economy, equity markets, state and Iof Individuals Awareness

‘wealth Management Economic & Market Update: Continued Struggle Bety Mar-12 Article [lultiple wealth management lwealth management, economy, equity markets, consumer d Individuals Auyareness

‘w'ealth Management Manthly Economic Report - Febroan 2012 Par-12 Feport [Aultiple w'ealth management ‘wealth management, economy, global equity, equity mark.et] Individuals Auareness

“what you need to do to comply with the new tangible asset regulations [lar-12 webinar Pultiple Tan i i italimproyements. ta) CFO, Tax Director Awareness, Evaluation
Tax Digest - March 2012 Par-12 Flewsletter [Aultiple Tax Tax, Federal Tax, State and Local tag, International Tax, Tax | CEQ, CFO, Tax Director Awareness

Fresident Obama's 2003 proposed budget includes numerous tak changes] Mar-12 Article [ultiple Tan Tax, Federal Tax, Tax Planning, budget, federal budget, Obar] CEQ, CFO, Tax Director Awareness

Significant changes proposed to estate and gift tas provisions Mar-12 frticle [lultiple Tan Tai, Federal Tax, Tax Planning, estate tay, gift tas, Obama,  CEQ, CFO, Tas Director Auyareness
Framework, For business tay refarm announced Mar-12 article [ultiple Tan Tax, Federal Tay, Tax Planning, business tak reform, small b| CEQ, CFO, Tax Director Bwarensss

S corporation state tay payment considerations MMar-12 Article [lultiple Tan Tax, Federal Tax, Tax Planning, state tay, S corporation CEQ, SFO, Tax Director Auyareness

Tax Court denies deduction for unreimbursed partnership expenses Par-12 Article [Aultiple Tax Tax, Federal Tax, Tax Planning, Tax Court, unreimbursed pay CEQ, CFO, Tax Director Awareness

IR announces two-month suspension of IRS modernized e-file operation) Mar-12 Article Pultiple Tan Tan, Federal Tay, Taw Planning, RS, Form 330, tag-exempt, f CEQ, CFO, Tax Director Awareness

District of Columbia issues proposed requlations on mandatory combined Mar-12 Article [Aultiple Tax Tax, State and Local tax, Tax Planning, District of Calumbia) CEQ, CFO, Tax Director Auareness

Health care infarmation technology management: Back to fundamentals | Mar-12 white paper Health care Business consulting Health care, [T, information tkeshnolagy, IT planning CEQ, IT Diirectar Awareness, Evaluation
IMeGladrey & Pullen Insights - March B, 2012 Mar-12 Mewsletter [lultiple Assurance Assurance, audit, accounting, goodwill impairment, long-livg CEO, CFO Auyareness

FProposed standard onrelated parties and amendments related to significf Mar-12 Article [ultiple DssUrance Accounting, PCACE, significant unusual transactions, audil CEQ, CFO Awareness

FCAQE proposes to amend rules related to auditars of brokers and deale] Mar-12 Article [lultiple Assurance FCADE, audit, brokers, dealers, SEC, Diodd-Frank Act, Dod CEQ, CFO Auyareness
Construction and real estate "in the cloud” Par-12 ‘wWebinar Construction, Fieal Ezatd Business consulting Cloud computing, construction, real estate, T, technology | CEQ, CFO, T Directar Awarene=s, Evaluation
MMicrosoft Dynamics CRME: Mobile solutions [lar-12 ‘webinar Aultiple Business consulting Sales, marketing, Microsoft Dynamics SRR, mobile, mobil [T Director Awareness

Forensic Accounting Webcast Series: Discowvery Best Practices Tips to 5 Mar-12 ‘wiebinar [Aultiple Buziness consulting F orensic accounting, discodery, electronic data manageme] Litigators, Attorneys Auareness, Evaluation
“wealth Management Ecanomic & Market Update: Oil prices, mited data slq Feb-12 Article [ultiple wealth management ‘wealth management, economy, equity markets, il prices, e Individuals Awareness

Obama's tax reform proposals announced Feb-12 frticle [lultiple Tan Tay, bax reform, Obama, ban deductions, loopholes, tax incregl CEQ, CFO, Tax Director Auyareness
E-commerce: Defining its scope and risk s within the retail industry Feb-12 white paper Consumer Products Business consulting Fietail, sonsumer products, e-commerce, risk management) CEQ, CFO, T Directar Awareness, Evaluation
Snapshot: Accounting For the impairment of goodwill and ather long-lived § Feb-12 Article [lultiple Assurance Accounting, goodwill impairment, gooduwill, long-lived assetd CED, CFO Auyareness

Tailoring enterprize risk. management strategies to the Main Street insurer] Feb-12 ‘w'hite paper Financial Services Buziness consulting Inzurance, risk. management, enterprise rizk management, E| CEQ Auareness, Evaluation
[use - FebruaryiMarch 2012 Feb-12 Mewsletter Mot-for-Profit Plultiple Mot-fFor-profit, tag-esempt, IS, board governance, eehnold CED, CFO, Tax Director, Board Awareness

IFS izsues 2012 work. plan for exempt organizations Feb-12 Article Flot-For-Profit Tax Taz, IRS, work plan For exempt organizations, tax exempt, Fd CEQ, Tax Directar Auareness

Elest practices for improving board governance Feb-12 Article [ot-Far-Profit Business consulting Mlot-far-profit, board of directors, board governance, erecuf CEC, CFO, Eoard Awareness
Technology solutions in the new regulatory landscape Feb-12 Article [dot-For-Profit Buziness consulting ot-For-profit, technology, 1T, grants management, transpar| CEQ, CFO Aoy areness

“what you need o know about managing Yisa and Mastercard inkerchange | Feb-12 Article [ot-Far-Profit Business consulting Mot-Far-profit, credic cards, Visa, Mastercard, credit card fed CEQ, CFO Awareness

‘wealth Management Economic & PMarket Update: Tick tack goes the inFI§| Feb-12 Article [lultiple wealth management lealth management, economy, equity markets, economic d Individuals Auyareness

2012 Requlatory Compliance Outlook Webeast Feb-12 webinar Financial Institutions Buziness consulting Financial institutions, banking, requlatcry compliance, mond CECQ, Compliance Officers Luareness
Technology Investments in Tribal Faming | Feb-2 whebinar Tribal gaming Business consulting Tribal gaming, casinos, IT, technology, governance, risk. mal CEQ, CFO, 1T Director Awareness, Evaluation

#B2Bsummit
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Report Results

e Keeps “creators” and subject matter experts (SME) engaged

e Correlates Web visits to specific content to pick up trends

View by: Month Selected Page: Entire Site
Day of Week: All Days Smoothing Applied: None

= Selected Period

250,000
200,000
A @ @ L 4 A ¢  d * | - 4 @
¢ o o [ | ® ¢
150,000 A
£
=
> 100,000
50,000
gul Aug Sep Oct MNov Dec Jan Feb Mar  Apr  May Jun Ju Aug Sep Oct MNov Dec Jan Feb Mar Apr  May Jun
202

2011

4

é\)morkeTlngsherpa cAPTURE
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Report Results

Sample Webcast Campaign

Tue. 1 Jun. 2040 - Fri. 24 Sep. 2010

Vizits Report
300

250
™ Page Live
“on Website

150

use Newsletter Blog Post

Blog Post

100

50

30 8 13
May 2010

B Selected Period

Total site visits
Average visits/day 24 27 32

_ g rketingsherpajcaeruze.
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Report Results

Sample Webcast Campaign

Vizits Report Tue. 1 Jun. 2040 - Fri. 24 Sep. 2010
300

250

) use Newsletter Blog Post

s Campaign Stats

e Page Live . I
B on Website PNEIOE oSt
- I I
50
0 Page Published:

6 13 4 1 18 25 1
May 2010 Jul Aug N i g : June 22

B Selected Period

Visits: 81

Avg. Time on Page:
5:42 minutes

Total site visits
Average visits/day 24 27 32

_ g rketingsherpajcaeruze.
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Reporting Also Creates Competition

Most Popular Content Using a Gated Form

All of the conversion rates below are much higher than average. This indicates the content is

relevant to most visitors and they will provide their contact information to obtain the white paper.

Form Converions

Thought Leadership Landing Page Visits to form | Submissions | rate
E-commerce: Defining its scope and risks within the retail
industry 146 [ 53%
McGladrey Manufacturing & Distribution Monitor - Winter a
2011-12 Edition . 48 63%
Betail and consumer products: A less stable environment 67 42 63%
ahead
Audit committee quide for not-for-profit arganizations 52 36 69%

trategies for Successful Merger Integration 31 16 52%

#B2Bsummit

arketingsherpa
B2B summit 2012
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Reporting Also Creates Competition

Most Popular Content Using a Gated Form
All of the conversion rates below are much higher than average. This indicates the content is
relevant to most visitors and they will provide their contact information to obtain the white paper.

Form Converions

Thought Leadership Landing Page Visits to form | Submissions | rate

E-commerce: Defining its scope and risks within the retail

industry 146 [ 53%

McGladrey Manufacturing & Distribution Monitor - Winter o

2011-12 Edition . 48 63%

Betail and consumer products: A less stable environment 67 42 63%

ahead

Audit committee guide for not-for-profit organizations Top Visited Thought Leadership Content

I ies for ful Merger Integration
Time Spent
Per Visit Bounce

Web Page Visits (minutes) Rate *
Supreme Count Largely Affirms the Affordable Care Act 4,196 7.94 92 5%
gg:g}s Depreciation Update (Tax E-Alert, published Jan. 1180 524 89.49%
Compromise reached in joint lease project 612 5.45 83.1%
The Ultra-Secure Network Architecture 528 461 80.3%
2012 Private Equity Survey 445 2.49 42 2%
Disclosures under ASC 450, Contingencies - Insights, May 471 464 90%
3, 2011 ' ’
2012 not-for-profit update - Muse, June/July 2012 316 352 T74%
Discharge of Indebtedness Conversion vs Contribution of 109 1017 91%
Indebtednass

- (Ymarketingsherpajcarrure
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Solution: A better production process

N O O BTN

Implement project management

Develop project ‘form’

Create project transparency

Align and embed writers

Align projects/people to specific effort
Determine internal vs. external resources
Archive content and report results /

/ 4






Results

Web Visits Beginning of Year One 50,000
Web Visits End of Year One 100,000

Relative Difference 100.0%

_ / (\ morkeﬂngSherPU CAPTURE.
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Results

Web Visits Beginning of Year One 50,000
Web Visits End of Year One 100,000

Relative Difference 100%

% Maintained consistent traffic flow between 80,000-100,000

Added four newsletters, regular ‘Alerts’ by industry/service line

Maintained 5% email CTR and 19% social content CTR

_ /A ;
[ y ( morkehngsherpq CAPTURE.
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Results since 2009

s T EEEEEEEEEEEEEEEEEEEEEE N
[ \
: + 100% increase in Web visits per month !

|
| . :
.+ 300% increase in content production l
|
|
| + 60% Increase in content promotion l'

* More value than you can measure:
Created energy for SMEs to WANT to produce more content

Increased productivity of writers by three times

_,/ ~ .
: A0 marketingsherpajcaeruze
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Solution: A better production process

N O O BTN

Implement project management

Develop project ‘form’

Create project transparency

Align and embed writers

Align projects/people to specific effort
Determine internal vs. external resources
Archive content and report results /

/ 4



Tools and Resources



Tools and Resources

 Forms — Formalizes request, educates

* Project Tracker/management — Helps keep productivity moving
and allows for manager to have transparent view of projects
being held up (MS Project, Basecamp, Access, Excel)

e Content Directory — Excel, Access or formal CMS

Project Status
Industry or LOB Filter

Days to Milestone Milestone
Completion |Project Name Deadline il i chll Completed
=l ET-NE-CON-ALL-1012-ERP EX MS Dynamics Summits =ITIE02012 i i =/ (Empty}h (blank)

=IaF2012 =IProof Reading of Save the Date Test Meg =ISandra Clark =/ (Emphy} (blank)
=8/92012 =ISave the Date Elogua Distribution =IMarianne Weaver | =l (Empty}) (blank)

9 =18/2002012 =IFinal Approval =l Kathy Davidson = (Emphy} (blank)
10 =IElogua Email Content and Subject Line Dg =IMatt Snellings =l (Emphy} (blank)
11 I=| Submit Copy to DG for Creation of Elogud =IMatt Snellings =l (Emphy} (blank)}
12 a2z =IFinalize Templates for Summit Events (Ka I=IKristin Harvey =l (Emphy} (blank)}
13 I=IFinalize Ewent Landing Page copy and sul =IMatt Snellings =l (Emphy} (blank)}
14 =I8ET2012 =l Submit content to Web Team for Posting | =/ Kathy Davidson =l (Emphy}y (blank}
15 =I&302012 =l Add Tracking Codes & Send URL to Kath| =/Ken Foster =l (Emphy} (blank)
16 SI831/2012 =linvitation #1 Elogua Email Test Send =IMarianne Weaver | =l (Empty) (blank)
17 S93E2012 =linvitation #1 Elogua Email Test Send Quall =/Sandra Clark =l (Empty} (blank)

18 =l94Z0mz2 =/ Post Content To McGladrey Web Site =IMaggie Jordan =l (Empty} (blank)
19 =lInvitation #1 Elogua Distribution =IMarianne Weaver | = (Empty} (blank)
20 =IPosted Event Landing Page Proof Read |[(=/Sandra Clark =I (Empty} (blank)
21 =1924/2012 =/ Email Invitation #2 Distribution =IMarianne Weaver | = (Empty) (blank)

=on22m2 =/ Email Invitation #3 Distribution =IMarianne Weaver | = (Empty) (blank)
=10426/2012 I=ILast chance email distribution =IMarianne Weaver | = (Empty) (blank)
=111/2012 =IEvening Reception Boston = Kathy Davidson =/ (Emphy} (blank)

25 =1142/2012 =l Dynamix Summit Boston =l Kathy Davidson = (Emphy} (blank)
26 =11145/2012 =lEwvening Reception Matvern =l Kathy Davidson =l (Emphy} (blank)

27 =11/6/2012 =l Dynamix Summit Mablvern =l Kathy Davidson =l (Emphy} (blank)
28 =111242012 =IThank you email distribution =IMarianne Weaver | =/ (Empty} (blank)}

=111342012 = Project Completion =ICarla Hall =l (Emphy} (blank)}

Y " (Ymarketingsherpajcarruze
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Tools and Resources

e Google Alerts and Yahoo Alerts

e Google Trends: Search trends, see search volume by country and region.

* Google Insights: Compare search volume patterns across specific regions,
categories and time frames

 Wordtracker Keywords: Displays average daily search volume of keyword
or phrase.

* Yahoo! Keyword Tool: Displays search volumes for specific keywords and
phrases for previous month’s search data.

e FACEBOOK LEXICON: Displays volume of wall postings for specific term(s).
Similar to Google Trends. Not great with obscure terms.

e Google Keyword Tool: Generate keyword ideas for related keywords and
search volumes.

_ /A ;
[ y ( morkehngsherpq CAPTURE.
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http://www.google.com/alerts
http://alerts.yahoo.com/
http://trends.google.com/
http://http/www.google.com/insights/search/
http://www.google.com/insights/search/
http://freekeywords.wordtracker.com/
http://inventory.overture.com/
http://www.facebook.com/lexicon/
https://adwords.google.com/select/KeywordToolExternal

Questions?
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Content Development

Content Creation No Matter the Resources

Eric Webb Pamela Markey y /
Senior Director of Communications & Brand Director of Marketing & Brand Strategy
McGladrey MECLABS
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