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A A Bit of History (and definition)
A A Smidge of Research

A 6 Forgotten Strategies Specific to Content an
Nurturing
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HYPOAIA CHALLENGE / BACK TO THE RANCH

THE FURROW

KAZAKHSTAN
REVIVAL

COVER CROP FACE OFF / THE RIGHT STUFF

(\-\)morke‘ringsherpa
lead gen summit 2013



CONTENT MARRETING

OWNING, NOT RENTING

[ttracﬁnd Retain

gea And ERS

urate
Valuable. Compellmg Consistent.

CONTENT

To Change Or Enhance A Behavior
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_ _ Search Engine
Social Media Optimization

STRATECY

Lead
Generation
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Percentage of Respondents
Using Content Marketing:

910/0 http://bitly.com/cm-research

use content
marketing

CONTENT B .
wirenne Gl MarketingProfs
INSTITUTE Smart thinking ... pass it on.
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Just believe their
content marketing is effective
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2012 Biggest Challenges

-

¥ Producing Enough
Content

™ Producing The Kind of
Content That Engages

W Lack Of Budget

M Lack of Buy-In
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Nurturing with Content
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Content Marketing Funnel

The Messy Middle{
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Forgotten Strategies

#1 ¢ Define the Audience
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Audience Persona Profiles

Put your Journalist or Storyteller
hat on:

WHOi s the personaé emotionally a
WHAT does she do? What does his day look like?

WHERE is the gap in his needs/wants?
WHEN does he need to close this gap?

o Do To Do I»

WHY should he care about thespredust—I S ?

Ymarketingsh
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Jeremy Our IT Buyer

Jeremy

A Mi d B Ooffee lover

A Works at a bank

A Responds to email; phone
not so much.

A Frustrated because his

company is growing too

fast to keep up with support
A Sales USP: Enable Jeremy to be 25% more effective!
A

Personal UVP: Give me more time to be me!!
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HOME B2B RESOURCE CENTER OUR BLOG PORTFOLIO ABOUT MLT CREATIVE CONTACT US I G

N

MLT|CREATIVE

UP CLOSE : PERS2NA

Welcome to Up Close & Persona! crariy a

Up Close & Persona™ helps you develop buyer personas so you can better s ¥ More ino

understand your prospects/ customers and increase your ROl by creating content that What makes B2B buyer personas

matters to them. S0 unique is their ability to help you
concept our buyers through

This app asks you the right questions in the right way so you can understand:
multiple factors

= The motivations behind your prospect's buying decisions

= The distinct qualities of your prospect's company culture

marketingsher
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KELLY

Highly Atomized Within 5 Key Topic Areas SERVICES

At least 20 unique pieces of content for each of 100+ keywords per

year.

ety Gl Wrkbrcn nden ~ SEEEERER B SR EEEREDR L ]
[alent Mobility THE FUTURE OF WOR
T

Kelly Global

Talent Mobility

-
634/0

Talent Mobility
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Forgotten Strategies

#2 ¢ Define the Outcome
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H #ME
made simple.

Fresh ideas to make your own |

Pear Hand Pies 3 | Find your jar a
new filling»

Ways
October 25, 2011
1 Comments

Bake cute, pocket-sized pies in
under an hour.

' Home Made Simple
Delivered

Solutions Folder
For your everyday needs
Join host, Paige Davis, and her team of experts 7 va » Partner + Product News

as they show everyday families and friends how (-
to simplify their homes and lives. " HAPPY FFET
| W2




Enabling;\Women to
Have More Quality Time
with Their Families



Search

Cliquez ici pour visiter notre site
en francais

~" down
don’t let chilly temps slow :‘;
 — get the deets on stayin’ actiV

whals FITI0?7 \& |

See if you're up
fo speed on fitness basics_

ol

-xoW

ORKOUT 4171
o ?7's about workin' oyt
g, 7 experts have answers..

C\ D just ask em!

/[ AT

e (L('lul(’ ALK ‘.
Great reads about working O‘:
getting fit & staying he? i

first period talk with mom et tampons for 1st-timers your period ?'s answered
GET THE INFO » : ; | LEARN ALL YOU NEED TO KNOW » WATCH THE VIDEOS »
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BeingGirl

Cliquez ici pour visiter notre site "‘
en francais
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Welcome

OF = =
THE I

AROUND THE HOUSE FOOD & COOKING MONEY & CAREER TECHNOLOGY & GEAR FAMILY & PARENTING = RELATIONSHIPS 'LOOKING GOOD FEELING GOOD BLOG |

How to Safely Recycle Five Welrd Facts About 4 Meals Every Father Why You Should Teach True Confessions: My Dad Stuff: The Aviator
Your Old Technology Your Wife's Brain Should Know How to Your Kid to Surf Wife's Gone for the Jacket
Make Weekend

The Importance of Dad and Daughter Tir

LATEST ARTICLES

FOLLOW US

o & % i B3 Jennifer Kelton, Sally Hogshead and 4,238
Your Weekly Sandwich: Fried Shrimp Burger ke | e tis,
By: Gin A. Ando FOOD & COOKING

A » 3panis 3 nge nge country T3xis drive op the oppgsite side of the road 4 £o D oo



Welcome  Signin

AROUND THE HOUSE FOOD & COOKING MONEY & CAREER TECHNOLOGY & GEAR FAMILY & PARENTING RELATIONSHIPS LOOKING GOOD FEELING GOOD BLOG

N N [
How to Safely Recycle Five Weird Facts About 4 Meals Every Father Why You Should Teach True Confessions: My Dad Stuff: The Aviator
Your Old Technology Your Wife's Brain Should Know How to Your Kid to Surf Wife's Gone for the Jacket

Weekend

A

Your Weekly Sandwich: Fried Shrimp Burger

By: Gin A Ando [ovember 08 2011 FOOD & COOKING




INDIUM

conponnnon'm.

Home Products Services

Browse: Home = Bloggers

Bloggers:

Corporate

E-commerce

From One Engineer to Another®

Indium Corporation
w Read Indium's Blog
@\o S ribe

Eric Bastow
View Bio | Contact Eric

Read Eric's Blog

Subscribe

Ross Berntson
View Bio | Contact Ross

-
< Read Ross's Blog
Subscribe
B

£

A

Liyakathali Koorithodi
View Bio | Contact
Livakathali

Read Liyakathali's Blog

Subscribe

Dr. Ron Lasky

View Bio | Contact Dr. Ron

Read Dr. Ron's Blog

Subscribe

Andy Mackie

View Bio | Contact Andy

Read Andy's Blog

Su ribe

Technical Documents

Deutsch
Frangais
fRARSC

Espafiol
g=0f
Fighx

Indium Corporation Blogs

® Ball Attach
Bar Solder
Bismuth

© BioB Marcom
Bum In

® Bus Ribbon

» Chip Attach

-rin

® Metallizstion Paste

@ NanoBond

® NanoFoil

@ Nanotechnology

® Package On Package

e Pb Free

e Phase Change Materis|
® Pin Transfer

® Pop Flux

@ Pop Solder Paste

ISO and ITAR Certifications
and Policy Statements

-Need Help? -

Chat live online
with an Indium Corporation
product specialist

Blog Search

Join Us On...

F‘acebook G'l‘wmer
L] YouTube ﬁmnkedm

Tube]

-
J,j Our Blogs




Help Engineers ' Answer
the Most Challenging
Industrial Solder
Questions



Create a Content Marketin

Mission Statement
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AZINE | T VID EVENTS | NEWSLETTER NC.ADVISOR | INC

Q[Search Inc.con

HOME MA
Mt ADALINE

Hertz Business RewARds

Save upto 25%

Hertz com

START-UP » RUNNING A BUSINESS * FINANCE * LEADERSHIP & MANAGING *» SALES & MARKETING » TECHNOLOGY » INNOVATION * INC.5000

onsored by

Running a Business Hertz.com

6 Big Myths About SEO

Your understanding of the way Google works is probably three or four years out of
date--and that's an eternity in Web time. Read more

E & Presenting America's
Fastest-Growing Firms
Search the Inc. 5000, find out
what it takes to make the list--and
meet the Bentley-driving Russian
immigrant behind No. 1.

reward
yourself

Hertz.com




Welcome to Inc.com, the place
where entrepreneurs and business
owners can find useful information,
advice, insights, resources and
iInspiration for running and growing
their businesses.




Welcome to Inc.com, the place
where entrepreneurs and business
owners can find useful information,
advice, insights, resources and
iInspiration for running and growing
their businesses.

1. Core Target Audience
2. What Will Be Delivered
3. The Outcome for the Audience
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Forgotten Strategies

#3 ¢ Choose the Right
Content
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Types of Content
Early Stage

Thought leadership and Research data, funny videos,
entertainment to build curated listsjnfographics
brand and awareness thought leadership

Middle Stage

Tools that help buyers find Buying guides, RFP templates,
you when they are looking ROI calculators, whitepapers,

for solutions analyst reports, webinars
Companyspecific Pricing, demos, services
information to help evaluate information, 39 party reviews,
and reaffirm selection customer case studies

(\-\)mcrkefing sherpa
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THE CONTENT GRIDV2 i
USER'S GOALS !

) e ©

\ :
SOCIAL AWARENESS NUTURE CONSIDERATION \) mar kef N g sherpg
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Best to Nurture

A eNewsletters

A In-Person Events
A White Papers

A Research Reports
A eBooks

\ :
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CONTENT

mgﬁﬂée @ EVENTS E MAGAZINE

- .
') CONSULTING (.|| BOOKS

N

LATESTARTICLES  RESEARCH  FREEWEBINARS  WHITE PAPERS/EBOOKS  CONTENT JOBS

THE PREMIER INTERNATIONAL

CONTENT MARKETING EVENT
September 9-12 2013 * Cleveland, OH USA

www.contentmarketingworld.com

Search Content Marketing Institute 0\

Content Marketing

TECHNOLOGY

By JOE PULIZZI published AUGUST 24,2013

6 Common Enterprise Content
Marketing Traps to Avoid

Share CMI £ Twitter 245 Linkedin 102 [l Facebook 27 [ Google<1 Pinterest Print

In the run-up to Content Marketing World,
I've had the opportunity to chat with a
number of enterprise marketers who will
be speaking at and attending the event.
Though some experts have been saying the
practice of content marketing has reached

its peak, from these conversations, it's

become clear to me that we have only just

begun to explore our discipline’s potential.

#leadGen2013

N
50 000 e

Get dally articles and news delivered
to your email inbox and get CMI’s

exclusive ebook 100 Content
Marketing Examples FREE!

Enter your email address... = ‘

SEND ME UPDATES

ymarketingsherpa
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Audience Overview

Jun1,2010-Jun 1, 2013
Advanced Segments

Email Export + Add to Dashboard

Shortcut
e % ofvisits: 100.00%
Qverview
Visits * | VS. Select a metric O % + Hourly Day Week Month
® Visits
10,000
5,000
AN
Juby 2010 January 2011 July 2011 January 2012 Juby 2012 January 2013
1,525,972 people visited this site
W Mew Visitor B Returning Visitor
Visits Unigue Visitors Pageviews

M 2636707 M 1525972 ™ 5,096,068

Pages / Visit Avg. Visit Duration Bounce Rate
s 1,93 00:02:15 " = 69.04%

#leadGen2013
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RSS SHARE

pEnvVIew LARS |

OUR STORY PRODUCT DEVELOPMENT  CUSTOMER DEVELOPMENT COMPANY DEVELOPMENT

Labcast Podcast « Tips & Tricks

How Does Your Company Stack Up?
‘ e 14 Hubspots Mike Volp 0:00 - >

Episode 14: Hubspot's Mike
Volpe Explains Inbound
Marketing

WELL — JAN 6, 2011

Each week, we collect and
Are You Doing Enough? disseminate the best new ideas
targeted at senior managers of
expansion stage software and
internet companies.

Research shows that
excelling as a thought leader
canbea ..

LABAST

LI

episode  H,hspot is known for their remark-

Full Name

CONTINUE READING B Email
SUBSCRIBE ON ITUNES '

Recent Articles Video Highlights

Does the SaaS Sales and
Marketing Economic

Model Work? x ke
i ! C ¥ ExactTarget

#14 able inbound marketing strategy
and execution. We sat down with
Mike Volpe, VP of Inbound...

Popular

onversation with

\
#leadGen2013 (Ymarketingsherpa
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B® openview
*a" °P

visiToRs El

-'.. TpENVIeW LA%él_

AWARENESS

Latest from the OpenView Team

v Comtuntly thrkong st e mom g L s
N N A ——

CRM / SOCIAL
ALTY PROGRAM

CUSTOMER EVENTS

EVANGELISTS
# leadGen2013
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Deliver specific
LinkedIn content
to sales team.

Faster closes,
more customer
Interactions.

#leadGen2013
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in PREMIUM Q  Advanced = & o2 B

Home Profile Network Jobs Interests Business Senvices Upgrade

Do You Own an SEO Company - Outsource Ranking is a link fulfillment service for SEO firms. Click Here.

KELIYOCG  kellyoce 2,601 followers | Follow
Home Senices Insights

Joe, have you seen the new Company Page Analytics? See them now )

yv
, 1 How You're Connected
* !,J -
ﬂ 1=t 1=t ‘ ;: 2nd
2 first-degree connections
113 second-degree connections
-

519 Employees on Linkedin
‘ Seeall »

Careers

Recent Updates

KellyOCG HR can do more to help businesses adapt to workforce change. Here's why they must

http://bit.ly/15BmLd2 ~—¥ Interested in KellyOCG?
P ﬁ 4 jobs posted
y See jobs »

Services

Contingent Workforce

Outsourcing
‘ The demands of business are
constantly changing. Shortages

in critical skill

i, (\-\)markefingsherpo
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Forgotten Strategies
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Mid-sized CMS company 1 large
considered purchase ($100k to $200k)
nokay, weoOll try this content

BUT, customer acquisition was

1.2x the cost
1.5x as long

\ -
#leadGen2013 2 i ol =eipo



Creating Better Customers

nwai t f or It . .. .0

Customer Acquisition
Spent 2X as much

Stayed 5X as long
2X more likely to share

" Ymarketingsherpa
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< Business/Thought Leadership
Webinar

\ v/

Attended

HowTo-Webinar

L\ v/

Attended

eBook/White Paper Version of

CTAs in Report
(Landing
Page/Phone #)

Webinar (10 Steps)
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Forgotten Strategies

#5 ¢ FInd the Bigger Story
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We have nothing to talk
about that will engage
our customers.



n Maersk Group

-

Maersk Group | & Like | | Message # ~
1,499,949 likes * 22,990 talking about this

Transport/Freight g
Welcome to the official Maersk Group page. Like our page 2]
for the latest news, updates and job postings within Maersk I
Group.

About - Suggest an Edit Photos Jobs Explore Maersk Page Guidelines

#leadC _ __ _
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